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Sumber: AGB Nielsen Media Research, Index by Month, 1 Jan 2013 - 31 Jan 2016,

*without World Cup 2014
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Dengan memilih kedua genre utama ini akan memberi jaminan tetap terpeliharanya pemirsa ANTV. Jika salah satu dari genre utama ini
turun akan ditopang dengan kenaikan genre dari salah satunya.
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#MAHABHARATALASTEPISODE - tending topic #1 di Indonesia dan Dunia
#MAHABHARATASHOWANTYV - trending topic #1 di Indonesia dan #2 di Dunia
#MALAMFINALPAA - trending topic #1 di Indonesia dan #5 di Dunia

MAHABHARATA
TVR 5.2 TVSHARE21.0

(=]
=
T
Tleh
MAHABHARATA MAHACINTA FINAL WORLD CUP 2014 ﬁ K]

j TR TVSHARE VR TVSHARE TVR__TVSHARE . #ANTARASHAHEERAKUDANINDIA — trending topic #1 di Indonesia dan #3 di Dunia
ALL PEOPLE 7.5 29.6 53 20.5 6.2 441
HOUSEWIFE 92 34 6.7 22 50 378 #BOLLYSTARVAGANZA — trending topic #1 di Indonesia dan #5 di Dunia

. . #PANAHASMARAARJUNA — trending topic #1 di Indonesia dan #5 di Dunia
Sumber: AGB Nielsen Media Research, Oct-Dec 2014 TA: 5+ ABCD

JODHA AKBAR

TVR4.1 TVSHARE17.3 . 00000

Sumber: AGB Nielsen Media Research, 14 Jul 2014 — 3 Sep 2015, All Peaple
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TVR3.7 TVSHARE25.4

Sumber: AGB Nielsen Media Research, 21 Sep 2015 — 26 Apr 2016, All People

TVR 3.4/17.7

HUT ANTV 1001 Kisah
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PROGRAM

01 JODHA AKBAR

02 UTTARAN

03 MAHABHARATA

(028 SHAKUNTALA
05 THE ADVENTURES OF HATIM

06 ANANDHI

o7 KAALI & GAURI

08 CHAKRAVARTIN ASHOKA SAMRAT

09 RAMAYANA

el VEERA

11 NAVYA

12 KEJAYAAN MAHABHARATA
13 KRISHNA

B4 MAHAPUTRA

15 BAALVEER
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Sumber: AGB Nielsen Jan 2015 — 31 Mar 2016, TA: All People
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) *'"""";Description (Grouped)

al drama

chamne! (r)TVR

1 CANSU & HAZAL ANTV 3.0
2 SHEHRAZAT 1001 MALAM ANTV 2.6
3 ELIF TVB 25
4 ABAD KEJAYAAN ANTV 21 7
5 ANTARANUR & DIA ANTV 20
6 FATMAGUL ANTV 18
z EFSUN & BAHAR ANTV 18
8 BELAHAN JIWA KAHRAMAN ANTV 15
9 CINTAELIF ANTV 115]
10 GANG DAMAI TVA 0.9

Sumber AGB Nielsen Jan 2015 — 31 Mar 2016, TA: All People
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Top Program Comedy Top Program Daily Quiz dan Top Program Reality Show
Game Show

DE‘S(TipTiOﬂ (GTUUpEd) Channel Nariable ~* (TVR / Share

No. No. . Description (Grouped) ChamelVariable / (TVR /Share

Description (Grouped) Ghamel ~/({TVR

1 PESBUKERS(C10) ANTV 30 1 NINO SIKEPOOO M ANTV 16 ni 1 SUPER FAMILY 100 ANV 18 16

2 FESTIVAL INDONESIA | [8 26 1 KATAKAN PUTUS VE 12 63 2 BAPER WA 15 109

3 oL VB 15 3 TOLONG! VB 11 1 3 ASALASLI ATAU PALSU VF 14 64

4 STAND UP COMEDY (LUB | [8 2 4 UPSSALAH VF 10 67 4 TV CHAMPION i) u 82

W STIUSPALSU V8 06 W JANISUCIRAFFI& GIG VE 0 64 1 KARAOKESTAR VE g R

15 KEBANGKITAN ERTUGRUL VE 04
Sumber: AGB Nielsen Media Research, 1 Jan - 31 Mar Sumber: AGB Nielsen Media Research, 1 Jan - 31 Source: AGB Nielsen Media Research, 1 Jan - 31 Mar
2016 (Weekdays] Mar 2016 (Weekdays], 2016 (Weekend)
TA: Female 25-44 TA: All People TA: Kids 5-9 Upper Middle
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HRD &

INFRASTRUCTURE:
Investasi pada
pengembangan SDM
& fasilitas produksi

CONTENT:

Konten berkualitas
untuk kepuasan pemirsa
dan pengiklan

DIVIDEND POLICY:
Menjaga kebijakan
pembagian dividen

ANTV dalam 5 tahun
terakhir (2011-2015)
berhasil mencatatkan

pertumbuhan :
Revenue : 185% IPLATFtOR.M: d

s nvestasi pada
EBITDA : 298% Eengembangan
TV Share : 87% e media digital

360°

CAPITAL STRUCTURE:
Mengoptimalkan FINANCIAL PERFORMANCE

- struktur modal MDIA Meningkatkan kinerja
- : keuangan dan profitabilitas
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